





the doctor, diagnosing and providing a
remedy.

SBS What kind of guidelines do you leave
them with?

Thompson You have to provide a good man-
ual that tells what kind of type, what style
of type. Is it flush left ragged right? Is it
centered headings? Whatever. I have al-
ways been very clear on recommending
those things that were absolutely the best.
You can’t use anything better than flush
left and ragged right. It’s easier to make
layouts, it's easier to set type, easier to
read and more dynamic. The proper style
is crucial. For instance, you can't read all
cap words, you have to use upper and low-
er case. And if you want integrity, you use

the most fundamental, the most used, like
a feature layout. That way they see the
uses of heading type, captions, subheads,
text, everything. Once I arrive at what is
readable and what is appropriate, then I
design the contents page, the cover, and
so on. The cover should reflect the integ-
rity of the typography inside. If you use
(Galliard inside you should use Galliard on
the cover.

SBS Once you have finished a manual, do
you feel like your job is done or would you
rather work with the team for a few issues
to make sure its members understand the
essence of the design?

Thompson No, I would rather make a man-
ual that is good enough and workable

ing long-lasting relationships with clients,
as your association with Westvaco demon-
strates. What is the key to keeping a cli-
ent satisfied for such an extended periods?
Does this become easier with time?

Thompson That’s a very difficult question.
I try to work with someone who is pleas-
ant, easy to get along with and who is do-

ing something that I enjoy. Equally as im-
portant is developing a relationship with
a client—whom I would like to consider an
associate—at the same time I am working
on the project.

In fact, as that relationship develops,
the better it becomes. As a result, you
also begin to more clearly understand
what the needs of the project are, and
what is important.
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SBS One of the unique elements of the
design was the incorporation of illustra-
tions—somewhat unusual for a Bible.

Thompson Yes. That idea came in the hope
that people who are interested in art will
become interested in religion and people
interested in religion will become interest-
ed in art.

SBS Why did you choose to set the type in
the cadence of speech?

Thompson The idea of setting the type in
phrases was so that one could really un-
derstand the language, similar to a minis-
ter speaking from a pulpit. It also seemed
appropriate because the 1611 King James
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The Red Badge of Courage The frontispiece with title page and a typical spread from the classic
written by Stephen Crane. Thompson shows his inventiveness in the 1968 design by using a bullet
hole (drilled through the book), and drops of blood (the red badges of courage) throughout the text
pages. The photo and Civil War brochure cover lend an air of authenticity to the understated but
typographically elegant book design.
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